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INTRO

You didn't decide to buy something online.
You drifted into it.

One moment you were a functioning adult, vaguely alive,
maybe even optimistic.

The next moment you were staring at a product page at 11:47
p.m., reading reviews written by people who clearly should

not be allowed to vote.

Online shopping in the USA is not a convenience.
It is a psychological experiment conducted at scale, without

consent, and with free shipping over $35.
At first, it looks simple.

You need a thing.
You search for the thing.
You are shown 4,372 versions of the thing.

None of them are the thing.
Instead, you are offered:

» The cheaper version that “basically does the same thing.”
» The premium version that assumes you are richer and

happier than you are.



» The version with 38,000 reviews and an average rating of
4.3, which somehow includes both “life-changing” and
“arrived cursed.”

» The suspiciously perfect option that will be “delivered

tomorrow,"” but only if you stop asking questions.
This is where the process stops being about shopping.

It becomes about trust.
And then about doubt.
And then about you quietly negotiating with yourself like a

hostage.

American online shopping platforms do not sell products.

They sell possibility.

The possibility that this purchase will fix something.
Your kitchen.

Your posture.

Your productivity.

Your sense that you are slightly behind in life.

You are not buying a cable.
You are buying the fantasy of a future where you finally have

the right cable.

Every product description promises certainty.



Every review destroys it.

» One person says it arrived broken and ruined Thanksgiving.
» Another says it worked perfectly but only after “some light
modifications.”

« A third admits they ordered the wrong item and are angry
at everyone.

» Someone else writes a full emotional arc involving

customer service, their divorce, and a replacement unit.
You keep scrolling anyway.

Because the USA has perfected the art of making

inconvenience feel like a personal failure.

If something goes wrong, it is not the system.

It is you.

You clicked the wrong size.
You misunderstood the return window.
You didn't notice the tiny line that said “non-returnable if

opened, touched, or perceived.”
And yet you come back.

Again.
And again.
And again.



Because the system is fast.
Because it smiles at you.
Because it remembers your card number better than you

remember your own passwords.
American online shopping trains you gently, relentlessly:

» To accept delays as character-building exercises.
» To treat tracking numbers like horoscopes.
» To believe that “out for delivery"” is a state of mind.

 To feel gratitude when the wrong item arrives early.
This book is not here to help you shop better.

It will not teach you hacks.
It will not optimize your cart.

It will not save you money, time, or dignity.

This book exists to sit with you in the moment you already

know too well.

The moment when the package arrives.
The box is slightly dented.
You open it carefully.

You see the item.

And you think:



“Yes.
This is exactly what | expected.

Which is somehow worse.”
If that feels familiar, good.

You're in the right place.



Chapter1-You Are Not Shopping, You
Are Browsing Forever

At some point, online shopping in the USA stopped being an
action.

It became a state.

You don't go shopping anymore.

You exist in a low-level shopping posture at all times.

Your phone is already open.
Your browser remembers.

Your cart is never empty, just paused.

Browsing is not the step before buying.

Browsing is the experience.

You scroll not because you need something, but because

something might need you.
The system is very clear about this.

» You are always one click away from a better option.
 You are never quite done looking.

 You should definitely check just one more listing.

The American internet has mastered the art of infinite almost.



Almost cheaper.
Almost faster.
Almost higher rated.

Almost the same, but somehow more adult.
You tell yourself you're comparing.

You are not.

Comparing implies an end.

What you are doing is delaying regret.

Because choosing means committing.

And committing means you might be wrong.
Publicly.

Financially.

Emotionally.
So you scroll.
You open tabs like emotional insurance policies.

One tab for the sensible option.

One tab for the aspirational version.

One tab for the one with the most reviews.

One tab you don't remember opening but now feel

responsible for.
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